


It's 10.3Oam on a blttarly cold Sunday 

morning end I'm standing ootslde Oxford 

United's football ground, a TV camera poonted 

at my face, wear-ng a iumn'lOUs coat poised 

for my Pfesentll'lg debut II"Itroduong a. car 

boot sale. 'MIo saKlTV was aD glamour? rm 

here reporting, Bndget Jones-style, because 

I spotted an advert which promised I could 

'Get a new career In TV for youtl'llmuSIc, 

Iopical daytme, food or fitness p!'ograrnmes'. 

And although Cat 0eeIey probably needn't 

start quaking n'I hel boots ye~ the women like 

me who come on these courses hope thal 

thiS win gIVe them a push in the nght dlrecllon. 

• 
You might dream of being the next Cat Deeley, 
but can a one-day TV presenting course really 

deliver? Al i Harris booked herself a place to see 

For nwlllOnS of people chasing that elUSive 

fame dream, getting a break In TV often feels 

,mposSlble. WhICh IS why many are tempted 

to spend money on TV presenbng COUfses 

that prom,se profess.ona/ tram,f'19. a showreel 

and maybe even a sneaky SIde doof Into a TV 
career. But the real,ty IS, there's no easy way 

In. As Leanne Lee, 20, a part-time bar worker 

from Essex. discoYt!red to ner cost "I've 

always wanted to be a presenter, ~ke DllVIflIl 

McCall. 'Aohen I $lIW an advert on The Stage 
[the entertammenllndustry's trade paper] 
for a week's course In TV presenting at 

the London Academy of Radio, Film and 

TV, I knew I wanted to do It. My dad agreed 

10 pay the £500 fee and I was really \ooI(ing 

fOfWard to It," she says. 

Learule beIoeved she'd be taught TV sk,"s 

by prolessoonal Pfesenlers In. proper TV 
studiO. Th,s, 00weYe1, wasn't the case. ","",en 

I arrived at the London loca\lon,1 was 

disappointed to find myself In a derelict 

church," she remembers. 'The people runnIng 

the COI.IrSe wele earnera opelators, and 
dunng the whole week there was only one 

day when 8 TV presenter came n'I to gIVe us 

advice.' The rest of the time. Leanne and her 

love fellow pup!ls wele looked after by the > 
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camef8 crew. , expected the course to 
prOVIde an losoghllnlo how to become a TV 
presenter, but they couldn', gIVe vs any advICe 
because they weren't presenters or producers.' 

Leanne persevered, knowong ~'d at least 
get • showreel allhe end of It But even that 
was a disappointment "The company's logo 
kept ilastllng up throughout the showreet.1 
knew rd I'IaYe to ~t 1\ out before sendaog 1\ 

oH, but I don't haYe the faCIRhes to do that If 
I'd known the quality of the course, I'd have 

thought twice belonl paymg £500." 
Helen", 31, a cable TV presentef, knows all 

about the course Leanoe wet1\ ()(I - she used 

10 be a tutor on it "\'oe been presenbng for 

ten years. but you can find )'OUrself out of 
woO< lor Ioog penods of time. I thought 
teaching would be a good way to earn 
money In-between JOb$.' 'MIen Helen was 

IIlteMeWed. she was shown a flashy brochure, 
bul on ner lusl day. she dIscovered the 

faclllbes weren't anywhere near the standard 

they had appeared. , ar!iYed to hnd this Loy 
olke and a crap studio With one camera,' 
she remembers. "was embarrassed that 
people had paid £400 each 10 be Iaught 
In such shoddy surt'oundmgs. It looked totally 
unpfOlesslOllal." 'M'.en Helen was shown 
some 01 the showreels the course had 

J)foduced. her heart sank further. "The quality 

was appalling - students nad been filmed 

10 a llvorescenHt olllce IntelVleWlng another 

person from the course. who was pretendmg 

to be Emmeml 01 all the showreels I saw, 

none 01 them would ever have mlde It on 
10 I TV producer Of agent's desk; they'd have 

gOO6 slra'ght In the bin." 

A waste of money? 
Helen continued to leach the courses, but fell 

Increasingly gUilty. "I began being honest With 

my stlJeienls. te""'Ig them they wouldn't get 

Inlo TV purely on the back of the course. I 
e~entually res'Sned and have sworn ne~er 

to get Involved w,th one 01 those courses 

aga.n. rd advise Inyone to ttllnk twice belOfe 

SlQning up. There's nothing you can learn Ihat 

you couldn't manage on yoor own WIth a 

VIdeo camera and a couple ot fnends - It's 

a total waste of lime and ItlOfIe( 
We asked Andrew Pariun, director of 

London Academy of RadiO, Film and TV, whal 

he Ihoughl of these commeots. He replied; 

'Our faCIl'bes 8fe baSIC - but you don't need 
anything more than a camera and a studiO 

to 1,1m a showfeeL We operate from a small 

room. a bit like a IMng room. With one camera 

and a "ght, but the result we get on the 

sho-wreel is top quality and we haven't had 

'I arrived to find 
a crap studio with 
one camera-
it was totally 
unprofessional' 
any complaints from our students. You can 

do a lot WIth technology Ihe3e days. We're 

movmg to big96f StudIOS 10 Euston soon Bul. 

al the momenl. we're busy Wlth other courses, 

so have to limit wnat we do. We do ha~e 
TV presenters running the course from 

shows like BBC 1'5 The HoJ;rJay Programme, 

Record Breakers, and The NafJonal Lottery 

- amongsl o\hel"s. They leach the TV 
presenllng course for two days ollhe week 

The other Ihree days are spent filming wllh 

professlOllally-lralned ITN camera reporters, 

all of whom are very el(peneoced. And we 

have e!lper1enced guesl presenters com'ng 
m, too. We don't flash up adverts on the 

students' showreels - we've never done Ihll 

and never Wit She musl be thonklflg about 

another course.' 

leanr)6 lent Company the show/eel 

she'd completed on her course al the 

London Academy of Rad'o, Film and TV. 

When we watched It sure enough, their 

company logo flaShed up on a number of 

occasions belween lakes. 

There are many courses out thefe; and 

peopJe wholl pay 10 go on them And, boy, 

do they cost LIVe In Fnre, a course based 10 
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Cenlrallondon, cosls £ 195 or £395 for OfIe 

and iwo-day courses, respecliVely. 'Nhen 
I phoned up for fflOfe delalls, I was lokf Ifs 
a workshop Ihalleaches skills. like how to 

Ll5e an aulocue and how 10 market yourself. 

I was told t wouldn't get I showreel. Ihough, 

"because YOLl don't want your mistakes to 

be caLlghl on tape'. I would, however, 

receive a certificate, and a I,st of loduslry 

contacts. Tellyiaces.com, a Kent-based 

company that advertises on Ihl! Inlernel. 

do oiler a showreel, but at £400 lor one 

day, Of £750 for I two-day course, Ihat's 

the least you'd e!lpecl 'vVhen I phoned 10 

enqulfe about the" courses, I was told I1 

was a one-to-one course desIQI\ed to 

specifically lult.! my needs. which IS why II'S 

el(penslVtl. "d receIVe len DVD copies 01 my 

showreel, and everything wOLlld be filmed 

In a proper studIO. When I asked what 

responses they'd had from pasl students. 

Of If they had any TV success stui1es. I was 

told they don" get much feedback. 

Still unclear about whether I'd actually 

manage to land a JOb thanks 10 one of these 

courses, Ilumed 10 agents and TV producers. 

Jar)6 Wood IS a talent manager al John > 
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Noel Mal'\agemen~ the agency Ihat 
represents Oermot O'leary, Davina McCall 
and Tess Oaly. Jane says: 'We get hlerally 
hundreds of sho ..... reels and we can tell 

Immediately when they're from these types 
of coorses. The tapes are identical - Just with 
diflerent faces in front of the camera. We 
certalflly don't lake them senously. The people 
filming them have no interest in yoo other 
than taking your money. and as such, the 
quality is awful, the lighting's bad, and your 

personality doesn't come across.' 
James Oeartove, head of celebrity and 

on-an talent a\ MTV, agrees: "These 
show/eels ale very generic and, for our 
purposes, they're pointless, as we're I~,ng 
for law talent 'M1en I get them, I do tend 10 
think., Not another OI'Ier 

James hasn't ever screen-tested anyone 
based on this type of showreel. "I'd rather see 

someone who's gol a VIdeo camera aOO put 
something 01 themselves into it For e~ample, 
lye Just watched a VHS tape which arrlyed 
with just a pholo and hand-written note stuck 

10 It. but I liked I1 and I'm gOing 10 get that 
person In lor a screen test I1 upsets me people 
are spending hundreds 01 pounds on lancy 

showreels Ihey just don't need, The actual 
technicalities 01 being a TV p!'eseoter can't 
be taught You either have It, or you don't 

You can'l buy it" 
Jane agrees thal this busmess is aboul 

personality. "YOIJ don't need lancy packages -
11 youye gol talent. well spoilt These courses 
are a waste of money. People thmk It'S an 
easy way into the industry, built's not -
they're Just money-s~nners, I'd be Interested 
to see the percentage of people who get 
TV worl<: off the back 01 them.' 

'Don't waste your 
money on fancy 
packages - if 
you've got talent, 
we'll spot it' 
uz Bonnlr, 28, ex-presenter 01 RISE and 

Top Of The Pops, certainty didn't get famous 
Yla lessons. 'I was a smger In a band and 
was spotted by a producer who asked me 
to present the IRMA awards [an Irish Music 
Award ceremony]. I'd have been wary of 
spending money on a course, as I don't 

know how It could actually tead! you about 
presenhng - being a presenter is about 
being yourself. I'd recommend dOing wor!< 
expenence at a TV produc\lon company. On 
RI.SE, therl! were lots of runners learnmg 

aboul TV by getling hands-on expenence 
and I\'s a good way 10 get into presentulg.' 

Ellie Cri sell, 27, a preseflter on Newsround, 
is also SIISP'CIOUS of 'professional' showreels. 
'If youye got a natural spar!<le, it Will come 

across even If your fflend IS filming you 
With a camcorder,' she says. 'There are no 
shortcuts, unloflunately - you have to work 
hard. make contacts, do work expenence, 

as well as be really luckyr 
Leanne, undelefled by her b<ld expenence 

and still desperate 10 break Into TV, decided 
to rese8lch other courses. $tie came across 
PoZltlY ProductlOl'ls and p8ld £700 for a 
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one-day course. luckily, thiS Itme her money 

was well spent As the biggest media tramefS 
In the country, Poz,liv's course is well-respected 

and can boasl past pupils like Ben Shepherd, 
Natasha Kaplinsky and Edlth Bowman. The 
course has been runnmg since 1991 and 
20% of their students have become workln9 
p!'esenters. Although the course was expens,.,.e, 
leanne fell the e!!perience was worth It thiS 
time. 'Compared to the first course, the 
standard was amazing.' she says. II took place 
In Mlllbank Stltd,OS where they film actual TV 

shows, the tutors were e~peflenced and gave 
lots of uselullcedback. They don't claim to be 
teaching us to be TV presenlers, but how to 

be OIJrseives and be comlortab~ m front 01 
the camera. It's given me loads of confidence.' 

Lack of industry regulation 
But this seems to be tile exceptlOfl to the 
rule. G~nn K,nsey, managing dlfeclor of 

Pozllw ProductiooS, admits that haVing been 

the Ilfst TV presentmg COlJrse in country, 
hi! feels responSible for the abundan.ce 01 

courses that have since emerged. 'These 
courses reflect badly on us. Some companf(!S 
see It as a quick way to make money by 
gettm9 a cameorder, settmg up a studiO in 
a garage and advertising a TV course. There's 

no induStry regulation to stop thiS horn 
happening. Our course IS expensive because 
we operate in multlmlllion-pound studiOS and 

sel high standards for the course, bul we also 
have a money-back guarantee If people aren't 
saltsfled.' Porot,.,. IS acluaBy the ooly course 
I came across whICh has success stories or 
oHers a money-baIX gllarantee. 

leanne, for one, WiSheS the others did. 
'I wish I'd gone to Povtiv Instead of wasting 

my money on that flfst collrse,' she says. Yes, 
£700 IS a lot - but ncm I have confidence m 
hoot 01 the camera and realise TV presenling 
IS >Nhat I want to do. I'd advise anyone to 
research a course thoroughly before 

Spending any money. I was lucky to find a 
good one event;Jally - otherwise who knows 
how much more mOfley I'd have wasted~ > 

I Want to be 
a TV Presenter? 

and actually present 
on a real TV Channel! 

.•.... , ........ 



Training courses put 
tothetest... 
Company's Ali Hanis went on • TV training 

course to see what she could leem in a day 

'My f'fSI stop In hnding a TV presenhng 
course IS The SIage, where an advert 
screams out: Want 10 be a TV presenter? 

And actually present on 8 realN channel? 
Sounds hke just what rm after, $0 I phone 

the marketing manager, Maggoe Gatlaghe<. 
and am promIsed, 'A professlOnally-{!<lIted 
showreel and full tra'nlng on TV presentation 

technique." ThaI's recommenda\lon enough 
for me to hand over the £'295 lee In advance. 

Four days later, I ',nd myself In a shabby 
bUl1d1f1g that's home 10 Oxford's 24-hour local 

dIarmeI.. Sol TV. 1 meet my tOUJ fellow studenls. 
and after a SWift tour 01 the buildIng, whiCh 
comprises 8 couple of edIt sUlles and a smal~ 

basIC TV studio, we're Introduced to oor 

teachers - Si~ TV presenlefs Elalne, Just,ne 
and EriCa. They tell us our first task for the 

day w." be an outside llfoadcBSl 
And so Ilrnd myself al Oxf()((j United's 

home football ground at 1 O.3Oarn about to 

do a report on a car boot .sale. E\aJne kicks 
oH With a 'report' of het own to show us how 
I\'S done, but as I step lA frOflt of the camera 

I'm nol offered any advICe on my first attempt 

Three minutes and a second take later and 

The Oxfo l Ch 

endelTl(), "k, ~t 

that's me Ilnlshed Most of the morning has 

been spent wa/bog for the camera crew to 
set up and watdllng my fellow students do 

their Pfesentaboos.lt's already !pm and 

I don' leel hke I've learnt an awful :ot 

Back at Six TV headquarters we begin 

asking proong questoons. many 01 which are 

met With puWed, h:iOfl'I-haveotlme-'or-this 

looks. The conversaloon IS then manoelNred 

to the addobonal markebng packages SIx. 
TV offers. t.4aggoe says we C8Il get 20 
duplocates 01 our showree~ as well as 
letterheads. buSiness cards, CD lomS and 

a personal webslte. Great. that makes the 

£295 seem more worth it Then I d,se"",er 

Ih,s Will cost a lurther £2451 

Want to know how to get your big 
break in 1V? 
James Oeartova, hand 01 celebrity and 

on-ni, taLent ot MTV, sa 'l's: 

G{'\ 5Cl"'{'O"C H.ft.;a ",je" c~"'.e'J 

~o 1,lm fO'~ do"'!! ~0",,,'h'fl!-l u"u;ual 
and pu! ~s much Ih"'J!lht "nd pl'Jsona!lly 

", to It as Qoss.ble. It'l l (j ..... ~lIle " tl,, ' 

employers more of an ,de" of Hh"t YOLJ',C 

I,~e ;os ~ person 

Choose a s"n,c~t ,{)u',,, ~nu"leageable 

.l~,d P<lss.Of'a'l' ~b'lU~ 

Pract,se ,r l,on1 o! ~ n"."'" a~ "'uCh 

as you can - ,(11 h('.p ,.r>u ,('I" , '" ir'.>"· 

ol!ll,,<,~mcfa 

Dur'" wony d you m;lkt' a mistake - It'S 

nol "ecessa"', ~ bad thl"9 
T,.,~k about ",hO fOu·"· send,ng IOu' 

tape to As a p,(XlUCCf on MTV r", 

Ioo+<,~.g !or people .... ''0 .now a \o t ab[>"~ 

m"s,c. 5ClIJf"sh "'~ on ,'ou' ~n() ... ·edge and 

try to W·~ that ~cr055 If' It,!' t~p" 

Jlne Wood, from John Noel 

Managoment. Stlvs: 
B,' ,(·al·s~" This,s 01 very tough 

,,,d,-~'fV 10 get lnto and It won't 

:ust n;'ppen ove1f1 lght - no matter how 

tJlp" ted you are 

)h,,,k about !he Iype of TV presenhng 

F)'j ... ;0.,: 10 do - ilnd make sure yo<Jr 

"hO ..... ,"'.·1 .",fleets tha t 

U~,~',e ,OJ' talents 50 many TV 

p',,',en!ws these dly~ arc (!xperts 

," """!h,,, f'et" - "lteflOl des.gnersl 
yarde"e's - a'ld I\'S iln lnlereslmg Wily 

," !o the 'nd\Jstry 
Bc 'rLJe Ir. yOu'seUand do ... ! Iry to 

package ,0'Jr~lf Into something that 

IOU '1'1,,," "''-' wan! to 5e'e, It woo·t wo<k! 
Don-! ",,,stc you. tome ..... th lots of 

'Oil{)H'UP ca"s. 1l we I'ke you, we'IJ 
al: you, ,"s as s'mplc as tha t 

By now, It's alter 2pm. We've been told 

to prepare two pieces one to cameril and 
an IntefYIew poece. rm lorsl up. and an 
embarrass ngly amalet.Jl JIIlerww WIth 

El fellow s!l...dent ensues. Ten minutes later, 

I'm done. No advice and no leedbad<.1 ask 

to see my eHorts on camera. but am told "1 
see It on my linal showreel - whICh I won't 

,ecelVf! lor two to three weeks. 

I Sit In the green room for three hours 

wa.bng to be caned In to do my piOCe to 
camera. Malhs has never been my strong 

poont. but by my calcutabons th,s means about 

£ lOO of my £295 has been spent domg 

nothing, Five rnnutes and one take 01 me 

intJoduclng a Juslon Timberlake v>deo latel, 

and my day 01 TV traonll'lg IS over. 

I'm no dearer on now to break mto TV, I 

haven't learnt any uselul tf!Chnlques. or been 

glVef'l anlndocabon of what talent I mily have. 

I haven't even seen myself on screen. I've 
spent less thiln 30 monutes of my day in a TV 
studiO, and made no contacts to speak of 

Much as Elaioe, Juslloe and the Six TV team 

ale lovely, I suspect they areo' exactly the 

cream 01 the TV presenbng crop. 

Maggoe Galtagher, coulse maJk:etJl'lg 

manager lor Six lV, says: "'We see the course 

as a starting point lor people. We want to 

provide a course based at a real TV dlannel 

that gIVes people an idea of what It'S like to 

be I TV Pfesenter, but also prCl'.'lde them 
wslh a good sllowreel. The expenence doesn't 

stop at the end of the day, We oHel' ilnyooe 

who's not happy wlIh flerr showreelthe 

chance to come back and film free retakes. 

We also keep up personal contact With people 

who've been on the course, to try and help 

them as much as poSSible. fOf example, 

one 01 the guys who was Qfl the course yo<J 

attended has been goven a screen test WT\h a 
vr&N to becoming a pi'esef'IleI on the stabon. 
And I'm gIVing one-to-ooe gUidance to 

another 10 point him on the nghl dlrecllon. 

I accept there were some pt'oblems on the 

course With uoclear advoee and a lot 01 

waobng around - but IVe had • I8IneW of 
thongs Since you came, and we're woriung 

to address those Pfoblems. 
With regards to the market'ng package 

- that's Just an extra servIce we offer, and 

! don't tell any pUPIL on the course it's 
an essential. People come on the course lor 

different reasons. not JlISt to be I p!'esenter l 
- so thIS package 15 ~ke a prole$SlOO8l 01. ~ 
We try to make It as eeonomlCll as poss,bIe j 
and I1 someone were to ask ,I It was a , 

necessity to helPIng them become a TV r 
plesenter. I would tetllhem absolutely nol" 3 ,. 
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