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You might dream of being the next Cat Deeley,
but can a one-day TV presenting course really

deliver? Ali Harris booked herself a place to see
It's 10.30am on a bitterly cold Sunday For millions of people chasing that elusive TV. | knew | wanted to do it. M

morning and I'm standing outside Oxford fame dream, getting a break in TV often feels to pay the £500 fee and | was really lookin
United's football ground, a TV camera pointed =
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a workshop that teac

skills, like how
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A waste of money? shows like BBC1's The Holday Pr
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Helen continued to teach the courses, but felt Record Breakers, and The Na
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e gned and have sworn never professionally-trained ITN camera reporter: do offer a showreel, but a
jet involved with one of those cc all of whom are very experienced. And we jay, or £750 for a two-day
yain, I'd e anyone to think tw have expenenced quest pres ; coming the least you'd expect. W
up. There's nothing you can learn that in, too. We don't flash up adverts on the enquire about their cours !
vou couldn't manage on your own with a students' showreel: we've never done that was a one-to-one course designed {
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a tota DVD copies of my
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1 on the people who'll pay to go on them. And, boy courses, | turned to agents and TV producers

showreel is top quality and we haven't had do they cost. Live In Five, a course based in Jane Wood is a talent manager at John >




COMPANY INVESTIGATES

Noel Management, the agency that
represents Dermot O'Leary, Davina McCall
and Tess Daly. Jane says: “We get literally
hundreds of showreels and we can tell
immediately when they're from these types
of courses. The tapes are identical - just with
different faces in front of the camera, We
certainly don't take them seriously. The people
filming them have no interest in you other
than taking your money, and as such, the
quality is awful, the lighting's bad, and your
personality doesn't come across”

James Dearlove, head of celebrity and
on-air talent at MTV, agrees: “These
showreels are very generic and, for our
purposes, they're pointless, as we're looking
for raw talent When | get them, | do tend to
think, Not another onel”

James hasn't ever screen-tested anyone
based on this type of showreel, “I'd rather see
someone who's got a video camera and put
something of themselves into it. For example,
I've just watched a VHS tape which arrived
with just a photo and hand-written note stuck
to it, but | liked it and I'm going to get that
person in for a screen test It upsets me people
are spending hundreds of pounds on fancy
showreels they just don't need, The actual
technicalities of being a TV presenter can't
be taught. You either have it, or you don't
You can't buy it

Jane agrees that this business is about
personality. “You don't need fancy packages —
it you've got talent, we'll spot it. These courses
are a waste of money. People think it's an
easy way into the industry, but it's not —
they're just money-spinners. I'd be interested
to see the percentage of people who get
TV work off the back of them!
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‘Don’t waste your
money on fancy
packages—if
you've got talent,
we'llspotit’

Liz Bonnin, 28, ex-presenter of RI:SE and
Top Of The Fops, certainly didn't get famous
via lessons. *l was a singer in a band and
was spotted by a producer who asked me
to present the IRMA awards [an Irish Music
Award ceremony). I'd have been wary of
spending money on a course, as | don't
know haw it could actually teach you about
presenting — being a presenter is about
being yourself, I'd recommend doing work
experience at a TV production company, On
RI:SE, there were lots of runners learning
about TV by getting hands-on experience
and it's a good way to get into presenting”

Ellie Crisell, 27, a presenter on Newsround,

is also suspicious of ‘professional' showreels.
“If you've got a natural sparkle, it will come
across even if your friend is filming you

with a camcorder,' she says. “There are no
shortcuts, unfortunately — you have to work
hard, make contacts, do work experience,

as well as be really lucky!”

Leanne, undeterred by her bad experience
and still desperate to break into TV, decided
to research other courses. She came across
Pozitiv Productions and paid £700 for a

12, 2004 STAGE

e exciting
ntl

and featuré
m‘ofma". yel

one-day course, Luckily, this time her money
was well spent. As the biggest media trainers
in the country, Pozitiv's course is well-respected
and can boast past pupils like Ben Shepherd,
MNatasha Kaplinsky and Edith Bowman. The
course has been running since 1991 and
20% of their students have become working
presenters, Although the course was expensive,
Leanne felt the experience was worth it this
fime. *Compared to the first course, the
standard was amazing, she says. It took place
in Millbank studios where they film actual TV
shows, the tutors were experienced and gave
lots of usetul feedback. They don't claim to be
teaching us to be TV presenters, but how to
be ourselves and be comfortable in front of
the camera. It's given me loads of confidence!

Lack of industry regulation
But this seems to be the exception to the
rule, Glenn Kinsey, managing director of
Pozitiv Productions, admits that having been
the first TV presenting course in country,
he feels responsible for the abundance of
courses that have since emerged. “These
courses reflect badly on us. Some companies
see it as a quick way to make money by
getting a camcorder, setting up a studio in
a garage and advertising a TV course. There's
no industry regulation to stop this from
happening. Our course is expensive because
we operate in multimillion-pound studios and
set high standards for the course, but we also
have a money-back guarantee If people aren't
satistied” Pozitiv is actually the only course
| came across which has success stories or
offers a money-back guarantee.
Leanne, for one, wishes the others did.
“I wish I'd gone to Pozitiv instead of wasting
my money on that first course; she says. Yes,
£700 is 2 lot = but now | have confidence in
front of the camera and realise TV presenting
is what | want to do. I'd advise anyone to
research a course thoroughly before
spending any money. | was lucky to find a
good one eventually — otherwise who knows
how much more money I'd have wasted" >

Want to be "
a TV Presenter?

and actually present
on a real TV Channel!



"Trajning courses put
tothe test...

Company's Ali Harris went on a TV training
course to see what she could learn in a day

"My first

p in findi 1 TV presenting

course is The SI@uf_‘, where an advert

screams out: "Want to be a TV presenter?

And actually present on a real TV channel?

what I'm atter, so | phone

ie Gallagher,

the marketing manaqer, Ma

and am promised, "A profes

el and full fraining on TV presentation Al outsideOxford United's
technique” That's recommendation enough - ground, preparing for her close-up

sionally -edited

for me to hand over the £295 fee in advance,

Four days later, | find myself in a sh abby that's me tinished. M

of the morning has

buliding that's e to Oxtord's 24-hour local been spent waiting for the camera crew ¢
channel, Six meet my four leliow students, 381 up and v do
and witt tour of the building, which their pre

ymprises a couple ot edit suites and a small, | don't feel like I've leamnt ar il ot
basic TV studio, we're introduced to our Back at Six TV headquarters we begin
teachers — Six TV presenters Elaine, Justine asking probing questions, many of which are

and Erica. They tell us our first task for the

day will be an outside broadcast. looks. The conversation ie

at Oxford United's lo the additio

And si

home | TV ot

1.30am about

0

io a report on a car boot sale. Elaine kicks duplicates of our showreel, as well
i with a ‘report’ of her own to show us how letterheads, business cards, CD roms a
it's done, but as | step in front of the camera, a personal website, Great, that me

I'm not offered any advice on my first attempt €295 seem more wi it. Then | disc

Three minutes and a second take later and this will cost

Want to know how to get your big
breakinTV?

James Dearlove, head of celebrity and Jane Wood, from John Noel
on-air talent at MTV, says: Management, says:

By now, it's after 2pm, We've been told

to prepare two pieces: one to camera g
a fellow student ensues. Ten minutes

I'm done, No advice and no fes

ack. | ask

to see my effc ara, but am told Il

DN car

see it on my final showreel = which | won't

receive for two to three week

| sit in the qgreen room for three h

walting

camera Maths t

point, but by my calculation
£100 of my £295 has been sp

nothing. Five minutes and one take of

introducing a Just imberlake vic
and my day of TV training is over

I'm no clearer on how to break into TV

aven't learnt any

an an indication of what tale

qiv
| haven't even seen mysell on screen, l've

spent less than 30 minutes of my day ina TV

of the TV p

Maggie Gallagher, course mar

yvs: “We see the course

manager for Six TV,

as a starting point for people. We
provide a course based at a real TV channel

that gives people an idea of what it's like to

be a TV prese

vide the

er, but als

with a good shov

stop at the end of the day. We offer

who's not happy with their showreel the

chance to come back and film free reta

We also |'\E!L'.‘p up personal contact with people

who've been on the course, to try and help

them as much as possible. Fore

one Ot the guys who was on the course yo

attended has been given a scr

view to becoming a presenier or

And I'm giving one-to-one guidar

another to point him in the right direction.

| accept there were some problems on the

course with unclear advice and 2 lot

waiting around — but I've had a review of

2 you came, and w

o address those proble

With regards to the market
th

| don't tell any puplil on the course it's

' package

s just an extra service we offer, and

s on the

an essential. People ¢

different reasons, not just to be a presenter

We try to make % sible

and if someone were to ask if t was a

necessity to helping them become a TV

presenter, | would tell them absolutely not” @
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